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WELCOME
TO MY PORTFOLIO

Thank you for taking the time to review my portfolio! 

I love building visual communication systems that help organizations tell their 
stories clearly and consistently.

My career has taken me through agency, corporate (energy and financial), 
nonprofit, and freelance environments, with work spanning branding, 
editorial design, print, web, email, social media, and motion. As the visual arts 
field evolves, I strive to evolve with it, learning new techniques and tools 
along the way.

I particularly enjoy taking complex information or loosely defined ideas and 
turning them into communication that is organized, engaging, and useful. 
That includes writing copy, generating video or images from AI, creating fresh 
designs, streamlining processes, or editing photos or video as needed.

The following pages represent selected work from my career and 
personal creations. Additional projects and case studies are available at 
kristiecreations.com, including my resume.

Warm Regards,

Kristie McGlaughlin

https://kristiecreations.com/
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CAPITAL CAMPAIGN
TOOLS:
Adobe Photoshop, Illustrator, InDesign & MS Word

ORGANIZATION:
Worthington Christian Church

PROJECT:
REACH Initiative / Capital campaign

CHALLENGE:
Build an integrated visual campaign across print, digital and environmental communications to introduce and support a new capital initiative. 

MY ROLE:
Creative direction, logo design, visual identity, team collaboration, copywriting, print/digital design & off-site pre-press production.

DELIVERABLES:
Brochure (also available for PDF download), dinner invites, pledge cards, website, promotional magnets, posters, flyers, retractable vertical banners, motion graphics 
(bumper videos & slideshows), and social media graphics.

https://kristiecreations.com/wp-content/uploads/2026/07/reach-brochure.pdf
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Worthington Christian Church
8145 N High St.
Columbus, OH 43235-1494

Please 
use 

postage.

________________________________________________

________________________________________________

________________________________________________

HERE, THERE, EVERYWHERE

REACH

HOUSEHOLD NAME:

__________________________________________________

MY TWO-YEAR FINANCIAL COMMITMENT:  

$ ________________________________________________

We believe that the most important decision we can 
make on this side of eternity is to follow Jesus, and the 
best way to do that is together! 
REACH is about re-envisioning our space to reach 
everyone — you, your family & our community — with 
the love and truth of Jesus. After much prayer and 
consideration, we have embraced this vision of the 
future and invite you to join us!

Thank you!

NUMBER 
NEEDED

TWO YEAR 
COMMITMENT TOTALS

2 $500,000 $1,000,000
10 $100,000 $1,000,000
10 $50,000 $500,000
40 $20,000 $800,000

100 $10,000 $1,000,000
100 $5,000 $500,000
100 $1,000 $100,000
200 $500 $100,000

562 $5,000,000

VISION COMMITMENT PATH
Will you join us?

Your response will be for offce u se o nly a nd kept s trictly  
confidential. Please fill out this card, seal it inside an envelope 
and drop it into any of the Generous Bins located throughout 
the church or send it to us by mail (Worthington Christian 
Church, 8145 N. High St., Columbus, OH 43235). Please visit 
our REACH website at worthingtoncc.org/REACH for updates.

REACH
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The REACH website can no longer be accessed.  
Please check this video to see what it looked like.

▶ WATCH VIDEO

https://kristiecreations.com/wp-content/uploads/2026/09/REACH-website-video-1.mp4
https://kristiecreations.com/wp-content/uploads/2026/09/REACH-website-video-1.mp4
https://kristiecreations.com/wp-content/uploads/2026/09/REACH-website-video-1.mp4
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ORGANIZATION:
Worthington Christian Church

PROJECT:
Changed booklet

CHALLENGE:
Create a 42-page booklet that will answer the most common questions about faith, baptism, and Christian living.

MY ROLE:
Creative direction, visual identity, print & web design, web graphics, and in-house production/finishing.

DELIVERABLES:
42-page booklet produced and finished in-house, supported by web content and a PDF download. The ‘Living a Changed Life’ site is still available online (view it here).

EDITORIAL
DESIGN
TOOLS:
Adobe Photoshop, Illustrator, InDesign & MS Word

https://kristiecreations.com/wp-content/uploads/2026/09/Changed-Booklet-2026.pdf
https://worthingtoncc.org/baptism
https://worthingtoncc.org/baptism
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ORGANIZATION:
Worthington Christian Church

PROJECT:
2021-2023 Engagement Report

CHALLENGE:
Create a multi-ministry engagement & financial report.

MY ROLE:
Creative direction, team collaboration, visual identity, print/digital 
design & production.

DELIVERABLES:
Six-page Engagement Report available in print or downloadable 
PDF; print & finish in-house. In 2023, the Engagement Report 
moved to a digital format, which can be viewed in video format.

▶ WATCH VIDEO

https://kristiecreations.com/wp-content/uploads/2026/07/2021-Year-End-Report.pdf
https://kristiecreations.com/wp-content/uploads/2026/07/2021-Year-End-Report.pdf
https://kristiecreations.com/wp-content/uploads/2026/09/2023-Engagement-Report.mp4
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ORGANIZATION:
Worthington Christian Church

PROJECT:
WCC logo & branding

CHALLENGE:
Refresh and/or redesign the branding for Worthington Christian Church—which primarily focused on the logo, business stationery and all Sunday morning publications 
(bulletin, inserts, etc.).

MY ROLE:
Creative direction, team collaboration, visual identity, logo design, print design (stationery), and update web graphics.

DELIVERABLES:
Redesign original logo with a more modern look. The transitional logo from 2003 pleased stakeholders and created a path forward for the next version of the logo in 
2010. The logo has been further simplified into a ‘W.’ A comprehensive Brand & Style Guide defining logo usage, typography, color and voice, was also developed (in 
2010) and incorporated into the organization’s policy manual. 

BRANDING
DESIGN
TOOLS:
Adobe Photoshop & Illustrator

ORIGINAL WCC LOGO (1995-2003)

https://kristiecreations.com/wp-content/uploads/2026/07/Style-and-Branding.pdf
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TRANSITIONAL WCC LOGO (2003)

UPDATED WCC LOGO (2010)

NEW WCC LOGO (2026)
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LOGO
DESIGN
TOOLS:
Adobe Photoshop & Illustrator
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ORGANIZATION:
Worthington Christian Church

PROJECT:
Poster/flyer creation to promote various events or studies as needed.

CHALLENGE:
Design posters and flyers tailored to specific audiences, from kids to adults, that drive event awareness, engagement and registration across print and digital channels 
(via the WCChurch app, LinkTree, and / or website).

MY ROLE:
Creative direction, design, visual identity, team collaboration, copywriting, website development, event registration management.

DELIVERABLES:
11x17 flyer, 22x28 poster, website, event registration, and social media graphics.

FLYER / POSTER
DESIGN
TOOLS:
Adobe Photoshop, Illustrator & InDesign

file:https://linktr.ee/worthchurch
file:https://worthingtoncc.org/
https://worthingtoncc.org/firststep
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ORGANIZATION:
Worthington Christian Church

PROJECT/CHALLENGE:
Website management, maintenance, updates, and redesign. (And, when necessary, migration.)

MY ROLE:
Creative direction, stakeholder collaboration, copywriting, photography, motion graphics, and visual identity.

DELIVERABLES:
Consistently managed, updated, redesigned and/or migrated website since 2003. 

Learned basic WordPress in 2010 with the goal of eventually migrating the WCC website to that web content management system in 2011.

Migrated website to Subsplash web builder in 2018. The WCC website (worthingtoncc.org) remains there today.

NOTE: Websites that I manage privately (kristiecreations.com & bykristie.net) run on WordPress.

WEB / UI
DESIGN
TOOLS:
Adobe Photoshop, HTML/CSS, WordPress, Subsplash (SnapPages)

WCC WEBSITE IN 2003

https://www.subsplash.com/product/church-websites
mailto:https://worthingtoncc.org/?subject=
https://kristiecreations.com/
https://bykristie.net/
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Please visit the Worthington Christian Church  
website at: worthingtoncc.org

https://worthingtoncc.org/
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The Christmas Eve website is currently 
archived and unavailable online. Please 

view the website in video format.
▶ WATCH VIDEO

https://kristiecreations.com/wp-content/uploads/2026/09/Christmas-Eve-site.mp4
https://kristiecreations.com/wp-content/uploads/2026/09/Christmas-Eve-site.mp4
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DIGITAL
DESIGN
TOOLS:
Adobe Photoshop, Constant Contact, Subsplash (WCChurch app and SnapPages), Hootsuite, Meta Business

ORGANIZATION:
Worthington Christian Church

PROJECT:
Weekly email newsletter

CHALLENGE:
Develop, design, and write weekly email newsletter for church-wide distribution.

MY ROLE:
Creative direction, design, visual identity, team collaboration, email publication & distribution, copywriting, app & website update.

DELIVERABLES:
The weekly email newsletter began in 2008 as a simple publication that went out to a handful of people via Outlook. In 2010, I moved the newsletter to Constant 
Contact and gave it a complete redesign from the ground up, complete with logo, theme, voice, and identity.

Today the eView goes out weekly to over 900 subscribers with a 63% open rate (as of July 2026).

Final deliverables included logo, newsletter, and weekly website and app updates.
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WEEKLY 
distribution

900 
subscribers

63% 
open rate  
(as of July 2026)
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ORGANIZATION:
Worthington Christian Church

PROJECT:
Social media post

CHALLENGE:
Create a post that reinforces the Sunday 
message and/or current sermon series.

MY ROLE:
Photography, photo editing, creative 
direction, design, copywriting, social media 
management, team collaboration.

DELIVERABLES:
Photo carousel for Facebook & Instagram that 
showcased the “rubble in our lives” and related 
it to 1 Cor. 12:26-27.

FACEBOOK INTERACTIONS:  

🔺2.2k (2024)

FACEBOOK VIEWS:  

🔺243.7% (20254)

INSTAGRAM REACH:  

🔺3.3k (2024)

INSTAGRAM REACH:  

🔺129.3% (2025)
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I created the first sermon series bumper video for Worthington Christian Church in 2019. At only 30 seconds long, it was simple and straightforward, but for someone 
who’d never done any video editing before, it introduced me to an entirely new world of design possibilities. (One I am still learning!)

Since then, I have created multiple slideshows, social media reels, title stingers, bumper videos, messages to the congregation & community, and in-house tutorials. 
Video editing has definitely stretched me in new ways, not just in terms of learning new software, but also in learning how to prompt AI to generate useful source 
material effectively.

MOTION
DESIGN
TOOLS:
Adobe Photoshop, After Effects, Premiere Pro, Firefly, Midjourney

ORGANIZATION:
Worthington Christian Church

PROJECT:
Summer in the Son bumper video

CHALLENGE:
Develop a bumper video for the summer sermon series, 
‘Summer in the Son,’ that “feels like summer vacation” and 
“emphasizes core Scripture.”

MY ROLE:
Creative direction, design, illustration editing, video 
editing, music selection, and team collaboration.

DELIVERABLES:
47-second bumper video.

▶ WATCH VIDEO

https://kristiecreations.com/wp-content/uploads/2026/09/SitS-2021-final.mp4
https://kristiecreations.com/wp-content/uploads/2026/09/SitS-2021-final.mp4
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ORGANIZATION:
Worthington Christian Church

PROJECT:
Title stinger (interview intro) for the 
‘We Declare’ sermon series

CHALLENGE:
Create a compelling title stinger to 
open various interviews for the ‘We 
Declare’ series.

MY ROLE:
Photo editing, creative direction, video 
editing & design, team collaboration.

DELIVERABLES:
10-second title stinger.

▶ WATCH VIDEO

https://kristiecreations.com/wp-content/uploads/2026/07/2.-We-Declare-Bumper-Concept.mp4
https://kristiecreations.com/wp-content/uploads/2026/07/2.-We-Declare-Bumper-Concept.mp4
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ORGANIZATION:
Worthington Christian Church

PROJECT:
Promo the National Day of Prayer

CHALLENGE:
Create a short, but compelling video 
reminder for the National Day of Prayer 
that encourages viewers to pause and 
pray.

MY ROLE:
Video editing & design, music selection, 
creative direction, team collaboration, 
and social media posting.

DELIVERABLES:
17-second social media reel.

▶ WATCH VIDEO

ORGANIZATION:
n/a

PROJECT:
Create a slideshow memorial

CHALLENGE:
Slideshow memorial with an immediate turnaround.

MY ROLE:
Video editing & design, creative direction, music selection, photo 
selection & editing, and social media posting.

DELIVERABLES:
3:50 minute slideshow.

▶ WATCH VIDEO

https://kristiecreations.com/wp-content/uploads/2026/09/pray-promo.mp4
https://kristiecreations.com/wp-content/uploads/2026/09/pray-promo.mp4
https://kristiecreations.com/wp-content/uploads/2026/09/FKF-memorial-video-2021-km.mp4
https://kristiecreations.com/wp-content/uploads/2026/09/FKF-memorial-video-2021-km.mp4
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EARLY CAREER
WORK
ORGANIZATIONS:
GTR Advertising | Columbia Gas | Nationwide Financial Services

ORGANIZATION:
GTR Advertising

PROJECT:
Create black-and-white ads for corporate clients for publication in Sunday newspaper want ads.

CHALLENGE:
Make ad ‘pop’ without use of color.

TOOLS:
Adobe Photoshop, QuarkXpress

MY ROLE:
Creative direction, design, photo editing, stakeholder and team collaboration.

DELIVERABLES:
Black-and-white ads designed to catch the eye and contain all of the information required and be easily read.
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ORGANIZATION:
Columbia Gas

PROJECT:
Create informational print and digital assets for Columbia Gas customers in Ohio, Kentucky, Pennsylvania, and Maryland.

CHALLENGE:
Combine visual storytelling via vector illustrations and photos with informational articles for mailer inserts; created digital assets for internal use via email while 
maintaining corporate brand.

TOOLS:
Adobe Photoshop, Illustrator, QuarkXpress, PageMaker

MY ROLE:
Creative direction, design, photo editing, team collaboration.

DELIVERABLES:
Two-color and four-color mailer inserts.
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ORGANIZATION:
Nationwide Financial Services (Marketing Department)

PROJECT:
Create materials for agents in the field promoting NW Financial products and/or services (Life Insurance, 
Term Life, Whole Life, etc.).

CHALLENGE:
Combine visual storytelling via photos with product description for various financial products while 
maintaining Nationwide branding throughout.

TOOLS:
Adobe Photoshop, QuarkXpress, PageMaker

MY ROLE:
Creative direction, design, photo editing, team collaboration with account managers, copywriters and 
legal/compliance.

DELIVERABLES:
Full color folders, brochures, inserts, financial planning forms, and mailers.
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